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BEST NEW WEBSITES

AnyClip
www.anyclip.com
Our rating  ★★★★★

Remember that great bit in that film with 

the guy who was in the other thing? 

You’re unlikely to make an identification 

from that vague description, and that’s 

where AnyClip hopes to come in handy. 

It’s been set up to catalogue movie 

moments, providing clips, quotes 

and interesting information for 

memorable scenes throughout 

movie history. You can search for 

a celluloid moment by theme, 

actor and even scenes with a 

specific item in them, and it’s easy to 

share clips using a short web address or 

embed code. However, there simply isn’t 

enough video content on the site yet.

BBC – Doctor Who
www.bbc.co.uk/doctorwho
Our rating  ★★★★★

New TV series, new Doctor, new website – what more can a 

Who fan ask for? Possibly a forum to talk to other Whovians 

about Matt Smith, Karen Gillan and whatnot, but this site 

prefers to focus on its feast of multimedia. View clips and 

photos from past and forthcoming episodes, find out more 

about the scariest monsters and read the latest news and 

interviews. Best of all for younger viewers is the wide range of 

online games such as Daleks Vs Cybermen. There’s also 

information about the Doctor Who adventure games, which are 

due to be launched next month. Although the site lacks scope 

for interaction, it provides a ton of stuff to see and do. 

The Shaving Shack
www.shaving-shack.com
Our rating  ★★★★★

From badger-hair brushes to cut-throat razors, this relaunched 

online store has everything the discerning gentleman needs to 

ensure a smooth shave. You can even buy ‘something for the 

weekend’ and get tips on painless whisker removal. Despite its 

traditional wares, the site has a friendly, modern feel that 

makes effective use of social-media elements in, for example, 

product-demonstration videos. A blog and Twitter feed deliver 

updates from the shaving world and you can get 10 per cent 

off your next purchase if you sign up for the newsletter. Most 

importantly, the smart design makes it easy to browse 

hundreds of products, and you can read and write reviews. 

Great Little Ideas
www.greatlittleideas.com
Our rating  ★★★★★

This Premier Foods site aims to make 

family meals more exciting by suggesting 

new things to do with everyday 

ingredients. Select a main ingredient 

from the menu on the homepage (bacon, 

or jam, for example), along with the 

occasion and your store-cupboard brand, 

for a selection of easy and tasty recipes. 

Many of these feature videos, and all can 

be rated, shared and printed. You can 

browse more than 250 recipes by 

keyword and view healthy-eating ideas 

and quick fixes. Although essentially a 

promotional tool, the site is well-put 

together with an attractive, user-friendly 

design. A great little idea, indeed.

Best Western
www.bestwestern.co.uk
Our rating  ★★★★★

Best Western has revamped its online 

home in line with the company’s recent 

rebranding as a chain of ‘hotels with 

personality’. Fortunately, it concentrates 

on its room-booking facilities and saves 

staff blogs, Twitter feeds and photos of 

smiling guests for a separate 

website (www.hotelswith

personality.com). There’s 

definitely a less formal, more 

engaging feel to the presentation, 

with high-quality photos and a 

feature that ‘spotlights’ specific hotels. 

Usefully, you can cancel reservations, 

register for offers online, and speak live 

to an assistant if you have a question.

It’s been set up to catalogue movie 

moments, providing clips, quotes 

and interesting information for 

memorable scenes throughout 

movie history. You can search for 

a celluloid moment by theme, 

actor and even scenes with a 

specific item in them, and it’s easy to 

staff blogs, Twitter feeds and photos of 

feature that ‘spotlights’ specific hotels. 

moments, providing clips, quotes 

actor and even scenes with a 

p18-22 BNW_239.indd   22 26/4/10   17:37:11


